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P ing

ALL THREE LEVELS OF THE JUICE CLEANSE CAN BE ORDERED ON SITE OR ONLINE AND WILL COME IN A CONVENIENT, EASY TO CARRY CARTON MADE OF 100% RECYCLED MATERIALS.
THE CARTON WILL HAVE INFO ABOUT YOUR CLEANSE & TIPS FOR A SUCCESSFUL CLEANSE PRINTED ON EITHER SIDE.
EACHBOTTLECAP WILL HAVE A SMALL NUMBER STICKER ON IT INDICATING THE ORDER IN WHICH YOU SHOULD CONSUME THE JUICES.
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GREEN MACHINE
IMMUNE BOOSTER
KALE

APPLE

GINGER

» SPINACH
GREENMACHINE  [NBUIY[sjaa

LEMON

110 CALORIES

FRST « FRESH + FUN
100 HATURAL

CARROT COMMUTE
HEART HEALER
CARROT

LEMON

100 CALORIES

COMMUTER CARROT

PINEAPPLE POWER

<

1702.5699-1207.5599 - 8 0Z. 54.99

PINEAPPLE POWER
MOOD BOOSTER
PINEAPPLE

APPLE

MINT

210 CALORIES

ORANGE
GRAPEFRUIT
LEMON

120 CALORIES
BEET STREET

FAST + FRESH « FUN
Vi WATIRA

LONG-DISTANCE LIME

FAST ~ FRESH - FUN
000% NATURAL

LIME

GINGER
LEMON
AGAVE

170 CALORIES

BEET STREET
DETOXIFIER
BEET

GREEN APPLE
LEMON
ORANGE
WATERMELON
190 CALORIES
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LEMON
CAYENNE
AGAVE

120 CALORIES

COFFEE
CASHEW
CINNAMON
VANILLA

300 CALORIES

CHOO-CHOO CASHEW

APPLE
LEMON
CAYENNE
GINGER

170 CALORIES

(CHOOXCHOOCASHEW]
CASHEW

VANILLA

CINNAMON

AGAVE

300 CALORIES
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HOME ABOUT

Tevel One

THE INTRODUCTOR'Y CLEANSE OFFERS THE PERFECT BALANCE FOR THOSE LOOKING

T0 HOP ABOARD THE CLEANSE TRAIN WITHOUT GIVING UP TOO MANY OF THEIR DALLY
INDULGENCES. THIS CLEANSE LEVEL IS THE PERFECT WAY TO EASE YOUR BOD'Y AND MIND
INTO THE WORLD OF JUICING.

ORDER NOW

BEGINNER CLEANSE

THE BEGINNER CLEANSE IS OUR "GATEWAY CLEANSE’ AND IS G00D FOR THOSE WHO
NEED TO KICK-START A CLEANUP OR ARE NEW TO JUICING. UISE T TO BODST ENERGY, AID
DIGESTION, AND RELIEVE A GASE OF THE BLAHS.

ORDER NOW




HOME

( SELECT CLEANSE LEVEL )

LEVEL 3 + INTERMEDIATE




HOME

( SELECT LENGTH OF CLEANSE )
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BEET STREET

FAST « FRESH + FUN
100% KATURAL
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JUICE CABOOSE BATON ROUGE
INDEPENDENT FOOD TRUCK SPECIALIZING IN PREMIUM COLD PRESSED JUICE

CONCOCTIONS AND CLEANSES
FAST - FRESH - FUN
JUICECABOOSEER.COM
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Creative ‘Brief

T0 CREATE A'FOOD TRUCK THAT SPECIALIZES IN SELLING RAW, FRESH JUICES AND SMOOTHIES. THIS FOOD TRUCK MUST ENGAGE WITHITS
TARGET AUDIENGE AND [T MUST HAVE BOTH A MENU AND A LOGO THAT ARE APPEALING AND ENCOURAGE CUSTOMERS TO RETURN.

AUDIENCE

THE GENERAL PUBLIC IN THE BATON ROUGE AREA, WHERE THE FOOD TRUCK WILL BE IN SERVICE, SPECIFICALLY THOSE WHO ARE INTERESTED
INHEALTHY, CLEAN LIFESTYLES AND FOOD OPTIONS.

STRATEGY

THE PUBLIC NEEDS TO BE AWARE OF WHAT JUICE CABOOSE SELLS AND SPECIALIZES IN. THE FIRST STEP OF CONVEYING THIS MESSAGE TO THE
AUDIENCE WILL BE THROUGH THE OUTSIDE DESIGN OF THE TRUCK. THE TRUCK WILL CONTAIN THE BRAND'S LOGO AND TAGLINE AS WELL AS
OTHER FRESH, INVITING IMAGES THAT CLEARLY RELATE TO THE PRODUCTS JUICE CABOOSE IS SELLING. IN ADDITION TO THE OUTER DESIGN OF
THE TRUCK, JUICE CABOOSE WILL ALSO HAVE SEVERAL SOCIAL MEDIA SITES, A WEBSITE AND PRINT ADS THAT WILL CREATE AWARENESS

ABOUT WHERE THE TRUCK IS IN BATON ROUGE AS WELL AS ANY SPECIALS GOING ON.

CHANNELS

TODRIVE CUSTOMERS TO JUICE CABOOSE THERE WILL BE A GENERAL AWARENESS CAMPAIGN THAT INCLUDES A WEBSITE, SOCIAL MEDIA
SITES, AND A THREE-PIECE PRINT AD SERIES.

TACTICS

THE TONE OF THE MESSAGE NEEDS TO CONVEY THAT JUICE CABOOSE IS A HEALTHY GPTION. THE LOGO NEEDS TO CONTAIN BRIGHT COLORS
AND A CLEAN DESIGN, MOST LIKELY CONTAINING SOME TYPE OF FRUIT. THE TAGLINE NEEDS TO MENTION THE FACT THAT JUICE CABOOSE'S
PROBUCTS ARE RAW, FRESH, AND ORGANIC.



Creative ‘Brief

JUICE CABOOSE WILL BE DIRECTLY COMPETING WITH OTHER FOOD TRUCKS IN THE BATON ROUGE AREA. THEY WILL ALSO BE IN
COMPETITION WITH BATON ROUGE'S JUICE BAR, BIG SQUEEZY.

ENGAGEMENT

PEOPLE WILL BE ABLE TO GET INVOLVED WITH THE BRAND THROUGH THEIR WEBSITE AND SOCIAL MEDIA SITES. THE WEBSITE
WILL CONTAIN AN UPDATED, WEEKLY SCHEDULE OF WHERE THE TRUCK WILL BE INBATON ROUGE. PEGPLE WILL ALSO HAVE THE
OPPORTUNITY TO SUBMIT THEIR PHOTOS OF JUICE CABOOSE AND IT'S PRODUCTS ON THE WEBSITE. THE SOCIAL MEDIA SITES WILL
BE THE EASIEST WAY TO ENGAGE WITH THE AUDIENCE AND THEY WILL HAVE UPDATED SCHEDULES AND SPECIALS.
EXTENSIONS

EXTENSION WILL BE CONSTANTLY ONGOING THROUGH THE ORGANIZATION'S WEBSITE, SOCIAL SITES AND PRINT ADS. AND,
BECAUSE THE TRUCK TRAVELS AROUND THE CITY AND IS NOT ALWAYS IN THE SAME PLACE, THE BRAND WILL CONSTANTLY BE
SEENBY NEW EYES AND WILL REMAIN RELEVANT.

LAUNCH

JUICE CABOOSE'S WEBSITE, SOCIAL MEDIA SITES, AND PRINT ADS WILL ALL PROVIDE A COUNTDOWN TO THE GRAND GPENING OF
THE TRUCK. THE GRAND OPENING WILL HAPPEN THE FIRST FRIDAY IN MAY AT BATON ROUGE'S DOWNTOWN OUTDOOR CONCERT
SERIES LIVE AFTER FIVE. CUSTOMERS WILL ABLE TO SAMPLE ALL OF THE JUICES AND SMOOTHIES AND THERE WILL BE HOURLY
GIFT CARD GIVEAWAYS. CUSTOMERS CAN ALSO RECEIVE A DISCOUNT ON THEIR PURCHASE IF THEY SIMPLY FOLLOW JUICE
CABOOSE ON EITHER FACEBOGK, TWITTER OR INSTAGRAM.






