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Truck Design
Juicecaboosebr.com



Cleanses



Packaging
ALl three levels of the juice cleanse can be ordered on site or online and will come in a convenient, easy to carry carton made of 100% recycled materials.

the carton will have info about your cleanse & tips for a successful cleanse printed on either side.
each bottlecap will have a small number sticker on it indicating the order in which you should consume the juices. 

*FRONT*

*aerial view*

*side* *side*



menu
Green MAChine
Immune booster
kale 
apple
ginger
spinach
cucumber
lemon
110 calories 

pineapple power
mood booster
pineapple 
apple
mint
210 calories

Long-distance lime
hunger control 
lime
ginger
lemon
agave
170 calories 

Loco lemonade
Weight loss aid
lemon
cayenne
agave
120 calories 

all-Aboard Apple
palate cleanser
apple
lemon
cayenne
ginger
170 calories 

carrot commute
heart healer
Carrot
lemon
100 calories 

Operation orange
metabolic boost
orange
grapefruit
lemon
120 calories 

Beet street
detoxifier
Beet
Green apple
lemon
orange
watermelon
190 calories 

Engery Express
nutrient rich
Coffee
cashew
cinnamon
vanilla
300 calories 

Choo-choo Cashew
Post-workout
cashew 
vanilla
cinnamon 
agave
300 calories 

17 oz. $6.99 • 12 oz. $5.99 • 8 oz. $4.99
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Creative Brief
OBJECTIVE
To create a food truck that specializes in selling raw, fresh juices and smoothies. This food truck must engage with its 

target audience and it must have both a menu and a logo that are appealing and encourage customers to return. 

AUDIENCE
The general public in the Baton Rouge area, where the food truck will be in service, specifically those who are interested 

in healthy, clean lifestyles and food options. 

STRATEGY
The public needs to be aware of what Juice Caboose sells and specializes in. The first step of conveying this message to the 
audience will be through the outside design of the truck. The truck will contain the brand’s logo and tagline as well as 
other fresh, inviting images that clearly relate to the products Juice Caboose is selling. In addition to the outer design of 
the truck, Juice Caboose will also have several social media sites, a website and print ads that will create awareness 

about where the truck is in Baton Rouge as well as any specials going on. 

CHANNELS
To drive customers to Juice Caboose there will be a general awareness campaign that includes a website, social media 

sites, and a three-piece print ad series. 

TACTICS
The tone of the message needs to convey that Juice Caboose is a healthy option. The logo needs to contain bright colors 
and a clean design, most likely containing some type of fruit. The tagline needs to mention the fact that Juice Caboose’s 
products are raw, fresh, and organic. 



Creative Brief
COMPETITION
Juice Caboose will be directly competing with other food trucks in the Baton Rouge area. They will also be in 
competition with Baton Rouge’s juice bar, Big Squeezy. 

ENGAGEMENT
People will be able to get involved with the brand through their website and social media sites. The website 
will contain an updated, weekly schedule of where the truck will be in Baton Rouge. People will also have the 
opportunity to submit their photos of Juice Caboose and it’s products on the website. The social media sites will 
be the easiest way to engage with the audience and they will have updated schedules and specials. 
EXTENSIONS
Extension will be constantly ongoing through the organization’s website, social sites and print ads. And, 
because the truck travels around the city and is not always in the same place, the brand will constantly be 
seen by new eyes and will remain relevant. 
LAUNCH
Juice Caboose’s website, social media sites, and print ads will all provide a countdown to the grand opening of 
the truck. The grand opening will happen the first Friday in May at Baton Rouge’s downtown outdoor concert 
series Live After Five. Customers will able to sample all of the juices and smoothies and there will be hourly 
gift card giveaways. Customers can also receive a discount on their purchase if they simply follow Juice 
Caboose on either Facebook, Twitter or Instagram. 



Caroline Holloway


